
The main goals of NUS-ISS are to increase brand exposure, increase the 

number of clicks on advertisements, and target high-demand audience to 

lead subsequent conversions.

Advertiser：NUS Promotion Keywords：Accurately targeted education audience

Difficulties: There is fewer pure education audience in the traffic, and it is difficult to find accu-

rate and high-demand audience.
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First class audience                           Second class audience                        Third class audience

Educational users                              Entertainment users                             Technical users

Family users                                           Life users                                        Tools users

Completed the campaign goal and solved the difficulties during the campaign, and made WAY.IO shortlisted as one 

of the DSP companies designated by the client for advertising.


